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* .  
the  p ~ . i s ~ x e  of this stniiy was to exanline and explore the New 
Englsnti domestic travel market t rc~~tls ,  from 1979 through 109 t 
within the cointexi of gcneraliorrs. l'he existitrg travel markets, 
who tritvei to New Hnglar~d, are cllangirlg Ily age cohorts and 
specificaily wiLlin different generations. '[he New England 
changes in generationn1 travel patterns tio not reflect nations1 
&ends. Implicatiot~s and ~liscussior~ pirtts were provided 
~~~~~: lkrltestic travel. trentls. New Wingfand, demographics, 
gcncr:rtions. gcncrlrtirrnai ~raarketing, and 1narkr.t itnplicatiot~s. 

fallsctcf rrartitrn 
I:vitieitce inidic;rLcs that cierr;cigr:;phic shifts iri tile poi)ulation age 
stxilctrrrc will afi'ect rn:tny htksincsses a t ~ d  activiiies, espcially 
iot.lrirrrt a$ the pipnlat.ioir ages ant1 significant portions of the 
jwprilariorl have tiinc to  tx:ivel (liesc;uch Alcrt IOCX)). '!'his will he 
particularly true :IS hahy hooiilers reach oldcr age cohorts. ' lkc 
it is$irlc! cii?'ft:rcr~crs in travel-qwCific lrehavior imtf pilrticip:rtictn 
sales exhikiteti hy changes ovcr time will likely shapc? f~xtiire 
ilcri~nr~d fvr rhcsc activities. Keccr~t sluiiics (W:w~iick LYl2B axid 
lO931Jr) ii>iiic;itcd [hat cPwneslic travel in thc New l'nglrtnd has 
irt,co:r~c cr i.n;itnr.e market. Rather thiiii s i~npIy examine tourism 
i r i * ' ~ ~ > i  ircriits hy ;~gi: cohorts, this study exaar~i~rcs tite generations 
ii5 they cycle t41roogh tiirir: :tnd reiater; their tloincstic trilvcf 
1.ietr;iviiir to t!lc New iI:~glantl Repiori, 

iiB%nrptasr? d 81\66 St~it%y 
.!'he parl,jxbsca of' this r.c:;e:~~.ci.i~ p;q*:r are ttrrcc-l'trld: 1 )  ro cx;kinir?e 
tii)ri?ci;l:c et-;rvel t i )  Ncw fitrpiavrri ~lkarir~g the Xff.; :mcl early '10s 
within ?he ci)r~!ext of g~~lcrafloris: 2 )  ti) deterrrpirlc how pzwricipa- 
I i ivt  riilcs i r i  dr,!r,zstic travel ym is~ifivitlilal age c;itcgorics 
ci~~;rigccl r+vcr tilure. (hr>rlt t079 tLlmr~)ugl~ I'JO I)'? (Con watersheit 
ye:tr.; he iticiitiiicd in ;r I 3  year. sparl'?); 3 )  to deterrnitie how 
~!;ifliii.p':ili!>~~ rrilcs ;it cior!leslic (rave? ctl' gerleratic):ls changed as 
ttrrac g:.i.*~~y)s passet1 frorn itrlc ;tgc catcgory into the rlcxt (i.c., 
h;rn Pf; Ir*  34 i r i  1!)XO ttt 35 Ir, 44 in 11)90)'! Wili generatior~al 
i~h;rr:~~tcr.isiics anid j)~rsori:ilitie~ iraipcict uptrl dorrtestic travel? 

Mckhoal 
I;ix :!]e i.~in:ilysis r ) f  iiorncitic is;ivel. data for this study were 
cclirliiii~vl frr!?!n the ailrir~ai surveys cttnducteci hy Sirnmons Maxkel 
Ke:;c;irci~ Btircat!. knc, ( 107!1 through i')O!)l. 'd'his rcscrrch tlrtr! 
:iirnriaily aneasuics p;irticil?atior~ raws, tfenaogrilphic cornpsition 
antf tnecii:r iisc p a r i ~ n ! ~  < > f a  wide variety of'leisure. spa ;inti 
b'avsl ;!ctiviiics. .E1Plc sairiplc sir.es rantgc froail 15.(KK) atft$lfs 
. ~ ~ i i ~ i ~ ; j  i n  thc einEy %ON go over 21.MK) atlilits sar~~picd irn 1!)90. 
The ilat;t viwe :inalyzeif ajver the ~ r i o i l  fri>sn 1979 t t troi~gh 1 W I  
cisirrg aii average nni'iual iiri.justsd perceiitagc change rab.  

Other change rate factors were considered (weighted change rate. 
moving average, and least syt!>irires methud), iiijwever. this ilietiitKE 
wfi selected due b i t s  wide accc;~tarlce. Wiltliii this study only 
travelers whir iildicated that they traveled to New Erngland were 
included. Exclurieti from this analysis were tsavelitrs who visited 
the New Xingland fr<-)ii~ other cou~itrics. 

The rlature of tlomcstic travel triici particl[tafiar: requires the 
descriptii!n of three inajor coinpnents  of travel demand. 17irst, 
dornestic travcf rnust tie defiricd. '"l>oinestic travel" is rrlefirreti as 
"aity tripls) o f  ovcr 1IX) milts (oric way) withi11 the ciintinental 48 
coter!riinoii.; I!.$. stilrcs titken the jtreviixrs 12-inonth pcriotI" 
(Nimir~otis Market Kcse;irch I%iire;~u, Iizc. 199 1).  'fhis defillitiorl of 
ciorncstic t~.avcl inciuclcs 311 t y ~ w s  i 9 f  txavel taken whicfi fits the 
tnileagc a r d  regirmal dcscriptioi~; hu t  excludes a!i types of travcl 
taken irf distrrncss shrrrtcr than I00 miles. Second, "market size" 
is the "nnrntxr of petrpfe who participate in domessic Bavel." This 
statistic in anii of itscif i L  is ~ < > ~ r ~ ~ w h ; i t  Less rneaninpful ihari a 
statistic which more specifically iluantifies demand or travel 
volun~c. Elowever, the nature nf this ~ 1 3 ~ 3  set ~ i o e s  noi easily allow 
a projection of the rtumher of trxvel days to New firtglaiid. 'I'hird, 
"participition rate" i s  the percer~t of total atiults hy descriptor 
{total lJ.S. popiilatiorr or age - kuch as XX- to 24 -year'-olds] who 
eltxieii to tr~tvel to New 1':lrglar:cf fur any reason its a prirnclry 
destination during the prvioizs l 2  inonths, Irt this study the 
getrgrephic region definition of "New ling1;ind" iticl(ides the 
states of Maii-lc, New 1liunpsiii.c. Vermont, Massachusetts, 
Rhode Islarld ariri C:or~necticu~. 

Agc cohorts in texrns of the demographic patterns of Lravel 
include the foliowiilg categc:s-les: 18 to 24; 25 Lo 34; 35 to 44; 45 
itr 54: 55 $ 1 1  64 arid (15 and trldcr. Other grcii~pings of age cohorts 
iticrucic yiwrrg aduits - -  1 X ti) 34; middle aged adults -- 35 to 50; 
:rntf mature ;ttlults - -  90 :tnd older. 'l'he getrerations inclutiecl were 
thi: CII Ciericr;rt~i+ri (bol-n 1903 io 1'124); the Slient C;ct~cration 
ihorr~ 1925 tct 1042) :lie Haby Boclrn ficnca.iilioii (born 1941 to 
Ii1(i0); itic 'l'tiirtceiiih C;cncr;atio!i (I~orn i1d6 I tci 1"XI)  and 
rcfcrcncc. is tn;icie to the r~cwct;t generatiorr, the hsliiier~nial 
Cicrlcratit~il (1~171  since ls)82). 'Ybe 1,0st iirld Rlissionnry 
(;crleraiioi~s (iwrh hi)rtt I)el'cjrt: 1904) :ire r c f  ;.ieil tu but arc r~oL a 
mlljcir prt ion of this slt~tiy as they ;ire iiow vcry lew of theso 
ix~tfiviilu,tl$ whc I ;ire act ivc tr:tveicrs. As gencr':itictns move 
thn)ugl.i ti~tlc, !!icy f:iivo I>eoi 1:ilxlcd arlil h:ive liecrl li+uitil to take 
rc5cyc!e rnx l i l  wit hi:^ each gctier;itic~n ii ~ e t  of tzxits C V O I V ~  or iilso 

cycle thrcltiph tinie. 'I'hrrs, :is ger~eraiioi~s arc ntltleci, tkcy have 
IK'CII i i ~ l ~ c l e ~ l  '5itfc;iii::tic" like ttwl:sy's !3a!;y Rt>ort~~rs, '"reactive" 
likc tid:ly3s X (;cncratiorx. "civic" like the ciltler C;I <;crrcratiori or 
the yoi11)gei;t Milicrrrriai Cictieratiorr, or adaptive like {(day's 
Silent C;er~eratiora, C'urrerltly .ive are atitling a civic generation as 
preilicled tiy N!rat~i;s :in<! fY<~we (1991 ,) in the Mii!er,nial 
Ger.tel.;ntion, Ihe cycle then i s  iz~eali.itic-rilnctive22~ivicCa~faptive. 
Within eiicfi gcr~eratior~, suet) ;ls Uic naby Boom Cleiieraiion, txaits 
evolve over ainc. For cxiimple, Dahy I3r>orners grew tip beirig 
"incfiiigecl," then tusr~ect inward aiiri 1~cc:trne "ii;ircissistic," and 
rlow ;ire in 3 iixnt~l.:ili~ti~l' ino~fc ~ I I O ~ C  the IIII)VC 1 0  "p~ l i t i c~ l  
correc%i%ess") arjd will eventually r~iove i111o ii ' . v i ~ i o t ~ ~ r y "  phase. 
? "  

hcsc gerlcratiuils 2u.c. basctf or :  tkie works of Strauss ariii EIowe 
jlOOl). I 'he cycle of gcncsrttions iinci their siwcific goneratiottal 
&;lib fn:ive rcg?catsrl ovcr t i ~ ~ n c  since the 1500s anit the authors 
expect (hcsc cycles to coi?lineie. Strauss 3rd ifirwc's {i09I) works 
ticfines these cyctes rhrri~igh such corrcepts as social mt?rnznts, 
secul,u criscs, and social awakerii~~gs. For :xxort: &!ails on ehe 
cimcepts of generations, gener;ititlrlai cyc!cs ancl gerteratiollal 
Waits, p!casc scc Strauss arlcl Ilowe. 1091. ?he generations. their 
guxrntion type rlaine and their traits arc listed below in 'I'aNe 1. 

1' Iiiria~isi;ic.rri i t ;  :ise the !r.s?icl data tiitwe was grarrfctl hy Sirlitrloris 
Marker FZcsesrcK D!ireau t SMKD). TTK. of New York fitr thc 
psrpoSes uf lflis study. 'l?ie ir;irri~rctalic)i~ c!f ?he tiala is the 
.:i~iihiir''q ;:nd SMKB i~ tile :sc>!ircc. 



Table I. Generation nairrcs, exanples and trails 

T Y P ~  Generation Ger~erat io~~ai  
Example 'Traits" 

Idealist Baby Boom Indulged 
Narcissistic 

Visionary 

Reactive Thirteenth / X Criticized 

Pragmatic 
Reclusive 

Civic GI, Millennia1 I'rute~ted (Millcnnial) 
Ilerolc 
Powerful 
&&iy (GI) 

Adaptive Silent Suffocated 
Conformist 
Indecisive 
Se~tsitivl; 

%e current trait o f  the generation is  uncterlineti for each 
generation, Source: Strauss and Iiowe, 1991. 

Age cohorts were fitted to the generations to examine the 
domestic travel behavior specific to thc New England Region. 
Target regions, or the place where travelers come froin, are 
defined by Simmons (lW1) in four broad areas of Ihc I1.S.: 
Northeast, South, Midwest ar~tf West. 

-!he data were nnelyze:i using iirr average :rrl~rutai prciwih rate 
which i s  ciefinccl as @!e percent change it1 ? C S ~ S  of the size o f  the 
[narkti or travci volurnc. It :s iierivcd hy takir!g the current year 
~lumbcr (market size or rr:xket vo3~iii1e) slit>ti.ii~tiiig itle ~ ~ e ~ i o i l i ;  
year i~urnhcr arid ciividing hy the preuit)iis year numhcr: p r c e a t  
chaage from ycitr to year was then averageci ovcr the study period 
of 191Wtliroiigli 1991. 'l'ravckininker i.rrrrrpc:si!itrrr is r!efbr,etl :L.; 
the percent c?E '  the ~narket  from each area -- such as kotx~ cach 
regiu1.r. 

Selected PincBiilragc; 
QBveralB Market Conditions ftrr 19781 through 9991 
'Ihe pzticipation rate of all adtrlts selecting New h;lripl~u~d as a 
primary tlcs!ii::aric?rl averaged ?.fit% ovcr the decaiie. An adjusted 
arlrlual change rate indicated 4.6% dwii~lc year for the lJ.S. 
aclulr marker choosing ib'cw I'hgiard ;is a priinary dt:stinatlon. 
-[his translates intn losing catx,ur I40.fXHf to 1.50,CXX) primary 
dcstitlatiotl iravciers jxr  year t o  tile regins\. '!he I)C'R~ year iinring 
this priocl was 1984 when 6.9 ri?illion clestii~ation pravclcrs 
sclecteci Mew Iiiigiaird as a prirnary ctestir~ation. 'Ikc httoan year 
was !Wi when 4.2 ;nillion iissrinmtioa1 travelers selected New 
England, C:;it;iic>rr rnusl he i?otcd irt thc ovcrail resrllts as 1!Bl was 
the C;ulC War yew which had tir;imatic impacts on the winter 
related travel ciuriiig illis peritxi of the war. %is was pwticulsly 
bannfili f cr  New hinglantf as it retains ;a sig:~ifirant amount of 
travel hilsed on winter resrccttioncil sports (i.e., downhiif. skiing, 
cross cuurrtry skiing, snowmilhiiing, etc.). (NO'TE, For a more 
compleic u ~ ~ l i i t ~  tot' tf:e dornrcsfic ifavei rrends fbr New England 
hy tiemopraphie and gcogrinphic markers, piens6 sui: rfre Warnick. 
1093. '"he New Fntglanci 'l'ravcf M;mkct: Clhanging 
Derrlogruydlics arrtl Cicugraphic Markets, I980 t i t  1W'IEfd." J99-3 
N f X K  I'rrirc,i.dirr,q,r. pp, 20.52 15.) 'PI.io..j:: Sii~dings may he viewed 
as sorncwitat rrtore stzabie rnri the CiuIf' War yew was not inciuilcci 
within rhosc c;rlcufatiorls. 'ihc rcg,ion, ax CP pritltxy de~tir iat l~n.  
apprarii to have rcl>vi~a~deci in lYj2 icl~cse data am not yet filfiy 
iivailahlc. Irut :aelirnitiwy reviews ir~tficarc the rebouncd). 'lho 
riverall siatis:ics fiir this se~tiitii m a y  he fi>ur;if '11 'I'ahlc 2. 

1979 1980 1981 1982 1983 1984 19x5 IQXS 19K7 9988 1989 I Y q O  !991 

k'eral- 

Figure 1. Adult participation rates for New England travel destination, 1979-1992. 



Table 2. F e w  England travel market 
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~ e w  England Primary Destination -- U.S. Adult Travelen: 7 9 - 9 1  

New Eagland's Demqraghlc MarkeLs 
Are the travelers to New England young or old and are thert: are 
pevatet~t trends notcd here? These Filldings update atre author's 
1993 study be adding data from 1979 and 1901. New Englwd 
declined as a destirlation chijice for five of the six age cohorts: 

18 to 24 year oIds -- c?eclined by 7.5% 
25 to 34 year olds -- declined by 3.3% 
35 to 44 year olds -- declined by 2.6% 
45 to 54 year olds -- drxrlined by 2.9%) 
65 and otder -- cteclined by X .O% 

1-lowever, New Englmd grew as a destination choice for one of 
the six age cohorts: 

55 to 64 year oids -- increaseti by "'.9"% 

These data suggest that rhe New Eriglaild destination muket has 
continuect to decline. 'Illere i s  some indication that age cohorts 
changes are more drastic and provides some speculation as to 
whether specific generations have indeed contributed to the 
overall decline in travel participation. 

New England's GenesationaQ Market Trends 
A different view of travel Lo New England may he gained whet) 
generations are cxarnined over tiine. Is the market changing8? Is 
Mew England's base market kcoming older, is the region still 
attracting their fair share of younger acluRs'? 

m e r e  appear to be waer shd  years evidernt in these data even 
though there has been an overall decline in domestic travel to 
New England in the years examined here. ParGcipaGon rates for 
five of the six age cohorts ticked up after 1989. This happens to 

Year 

Figure 2. New England desrination travelers, 1979-1991. 

be Ihe very p i f i t  when each generation is n~eaily confined withim 
the conespndiog lib year age segments. For exampie, in 1989 all 
of the Baby Bcwmers had moved up one age cohort from "18 to 
24" to "25 to 34" and '"25 to 34" ti] '"35 to 44." This change, 
which appears to indicate a change in the overall decline trend 
could then be called a '"'waiershd y e d '  -- a p i n t .  in b e  when 
the overatf pattern changes. Even within these overall changes, 
there may he age specific changes which may provide more 
ir~sights into the changes in travel plkems b New England. See 
Figure 3 (next page) for changes in travel pattern pafticipation 
trendsbyagecohorls. 

?he overall rate of decline appears much more pronounced in age 
categories under 35: the rates of decline were more than double of 
their older counkrpas  (see "Other Age Cohort" configurations 
in Table 2 here). Spcifically, rates declined at a rate of nearly 7% 
per year for 18 to 24 year olds and over 3% for 25 to 34 y e a  01ds. 
Rates of age groups over 35 also declined. but they declined at a 
slower rate of approximately 3% percent per year or less. The age 
category where domestic travci decllrad ths h s t  was the 55 to 
54 and older category. However, etle overall pmbEem still 
remains. One i s  !ooking at static age cohorts: but, we need to look 
at generatjons as they move through time. 

Sorrre Gc~dirrgx affcciing the clat:: provide irrsighki ia~to how d-ie 
(?ata are. affmrcii by thc aging poprria:iun and Ihc mnovennent, of 
  en era ti on.; tfin~ugka plarticula- age cohorts. For exmp.ie, a look at 
;he younger generabons pruvrdes some insights into ht>w people 
change their travel behavior over t h e .  In 1479. Baby Elorrmers 
were 35 or under. By 1989, a watershd yearer, Baby Boomers 
were in the 25 - 34 35 - 44 y e a  old categories. Within the I 8  
to 24-year-old category, for exmple, domesdc travel 
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New Emgland Primary Destination -- U.S. Adult Age Cohort Part. Rates: 

79-96 

Note change in rates in 5 of 6 age 
cohorts after 1989. Caution with 

Figure 3. New England prLmefy destination, U.S. adult participation rates by age cohort, 1939-1991 

psaticipation rates declined steadily from '79 through '91. Fmm 
"9 ta 991, rates incre%ed by 5% for 18 -24 year olds at the 
national level. but, (here has been no conespunding change in 
p d ~ g a i t i o n  rates among these young adult$ traveling to New 
Eng;nglmd. 'We '"Baby Bust" on. "13th Generation" fully comprised 
the 18 - 24 year old cohtrt after thc year 1989. 

'I%e 'Silent Generatioll" adults were largely in the 35 to 54 age 
catego~es from 1979 through 1989; then moved ahead into 45 tn 
64 y e a  old groups. Their ifornestic travel behavior pticipation 
rate dc.ehed from 1979 - 198"3n the 35 to 44 age category. In 
1979. the New England travel participation rate was 5.4% and it 
d ~ t i n c d  to 3.1% in 1989. It appears iu have rebounded in 1990 at 
6.5%. 'Ibe older half of the "SiEent Generation." ;nge 45 to 54, 
exger i end  a deciine in New England travel prutlcipation from 
5.2581 in 1979 to a low of 2.9% in 1989. It. too, has appeared to 
have rebounded to 3.3% in 1990. Elowever, this was the only age 
cohort ea experience an increase in participation rates for New 
England. 

Next, ?be %.I. Generation" held ttne most stable New England 
travel paraicipation rate over the decade when they were age 55 to 
64. l'beir parriciprion rates in 8979 was 4.2% and dropped to its 
lowest rate of 2.5% in 1990, but generally held hetween 3.3'70 and 
4.78. The "GI. Generation" moved out of tbe 55 to 64 age group 
afnd crrmpletely into the 65 and older age category by 1989. The 
upward &end in growing domestic bavei in atris age category was 
targeiy fuel& by the %.I. Gemration" moving inbO retrement 
years. 

?'Re par "r89 was a watershed year. This is a positive note for 
me domestic travel industry in Mew England. Pdcipaaion raies 

appear to have rebnunifai after the 1989 year; however the Gulf 
War in I991 has clouded the picture. Caution must be observed 
because p~cticipation rates only irrdicate what percent the overall 
ppulatian and individual inembers of age categories participate 
and not how frequently they travel. New England's dominant 
demographic market am. the 35 to 50 year olds, who have the 
highest pinrticipation rates and specifically the Baby Boomers 
(age 35 to 44). 

The Tmnsitiom of Generational Participation Rates h 
hrnestie Travel 
In this portion of the study. generations were examined during the 
transition from one decade to Lhe next. The overalI participation 
change by generation from one decade tn the next was examined 
within the context of three periods(1979 to 1989; 1980 to 1990 
and 1981 to 1991). National domestic travel participation of 
dedined on average of 9% for these three year groupings 
(Warnick 1993A); however, travel to Mew England overall, was 
only off 1.6% on average over h s e  thee  time periods. 

The Baby Boom Generatian's participation rate in New England 
destination travel declined at the same or a lower rate. This is a 
psitive sign. ?Ire younger hdf of the Baby Boom Generation 
(those age 25 to 34 in the 90s), had participation rates which 
declined less than any other sge cohort. This segment of the Baby 
Boom Generation has a pdcipation rate which cleciir~: - I  .l% on 
average for these three periods. In fact fmin f"380 to 1990, their 
uavel prtlrticipatiorl behavior actuafly increased slightdy. 'Hbe older 
half of the Baby Boom Ge~aeratioo, those age 35 to 44 in &e 9%. 
had a decrease in participation rates as they aged. but it was not 
higher than the overall population pariicipaIjon rate chiange for 
&e same perid. ' n e  "'Silent Generation'" whicb q p a r s  to be a 



p w t h  market nationally is not as strong in its travel to be. read hto ttPe changes in the their mvel pat&ms. Mawevem 
New England. The younger half of this generation, h s e  inge 45 *&% pdciQaPion rrrte &ona;e was equal ta thh. overali ppuiago~ 
to 54 in the 90s. had the highest decline in New E n g h d  cfrange for the region i?a much lower @an tiSe change a! the 
&stination b d  travel of dl of the generations. Becsuw 61 n a ~ o n d  leveI. See Tabla 3 md 4 for &ages in p d c ' p  I atlon 
Generation has entered into the 65 and older ahon not as much rates by generstio~ls over tb decdes;. 

Tabk 3. Cenerationd changes in New England domestic @avei pricipation ratas: 1979,1980 to 1994) and 1981 to 1.891. 
I 

E%s? 

18 to 24 year olds (79,80,81) 4.6% 
I ->25  to 34 year olds (89,90,91) 2-78 -1.9% 

Average Decal 

25 to 34 year olds (79,8481) 4.5% 5.8% 4 - 7 1  
1->35 to 44 year olds (89.90.91) 3.1% -1.4% 4.5% -1.3% 2.6% -2.1% -1.6% 

Silent Genaraion 
35 to 44 year olds (79,80,81) 5.4% 5.2% 5 . 4 1  
1-M.44 to 54 year olds f89,90,91) 2.9% -2.5% 3.9% -13% 3.0% -2.4% -2.1% 

45 to 54 year olds (79,80,8 1) 5.2% 5.1% 5.2% 
I->55 to 64 year olds (89,90,91) 4.0% -1.2% 2.5% -2.6% 3.2% -2.0% - 1.9% 

G.I. Generation * 
55 to 64 year ofds (79,80,8 1) 4 .28  3.5% 3.9916 
1-%5 and over (89,90,991) 2.3% -1.9% 2.5% 4,995 2.0% -1 .!?% -1.6% 

Overnil Population Travel Rote 

Early Rate 4.5% 4.395 4.34% 

I-> Qne h)eca.de Later Rate 2.8% -1.7% 3.3% -1.0% 2.3% -2.0% - 1.68 
* The generation change of the GI Generation is  report for consistency ~ n l y ;  this generza~on's domes~c travel participation rates are 

confounded by the presence of two other older generations (those 854). 
Source: Sirmnons Market Research Bureau. 1979-1991. Study of Media iPmf Mark& Val. $4. Travel. 

Table 4. Generational diagonal in domestic travel behavior i~ New England. 
--- ~ ~ y 9 0 F I - - -  

Year------>>> rn lser 
Life Sage and 

Age C"*ra 
Eldrr 
65 and Oldcr 61 GI 
Travel Pan. Rate 2.58 2.08 

Midriifc 
55 to 64 Siknr Silent 
Travel Part. Rare 2.5% 3.25 
45 to 54 Silent Siknt 
Trave: Pan. Race 3.9% 3.0% 

Rising Adult 

35 to 44  Boom Bmrn 

Travel Pan. Rate 4.5% 2.4% 
25 to 34 Boom Boom 

Travel Pas,. Rare 3.548 1.9% 

Yorark 
18 to 24 IhimrtP Thinmnth 
Travel Part. Rate i .Swb t .fa% 

S o w :  Simrnons Market Research Bureau. (1979, 1984 1981 and 19119,1990,1991j. Sbudy of M&a a& M&ets, Vol. P-4, 'Frwei. 
Strauss and Howe. 1991 .  History of Anaerlca's Future, 1584 to 2069. New ?TOT& PsT: WilKtgan Momw. 



r.,qraptggahatans a~na  InlpkBtmtaOnS EOk Ke~r038tiii01l: and 
Tourism Hesource kIalraagers 
'rrelidr; Lvere evident iri lihc New Englnncl Travel !Jestinatinn 
Market Liorn !07(P through 199 1. New fingland has bccornc even 
iricirc i ~ a i u r e  as dcstirlation market ovcr the I;tst decade sirice the 
13slvear's review (Wrrrnick 1993B). I h c  travel market is not irr a 
k1ip6 growth mode arid rhe findiilgs hear a p F a r  to he affected by 
rf~e Gulf War iif iiF31. 7'be acttrrrl aduit participation rate has 
rlccli~lcd and the actual nuinhcr of t.avelcrs is down sligiitly. 
Although New England is without a doubt one of the United 
States' most tlefinable or marketcihlc travel ilestinatior~ regiorns, 
the deciinc c:m be partialiy attrih~itcd to changing demttgraphics 
ailif travel preferences of iiiffcrertt gerxcratio81s. 

Iluwevei. this review of !ravel hy different gcr~critrior~s intiicatea 
some new irasigitts ar~tl raises even more questioa~s. 

* Why i s  Ncw Englarlrl trot gaitrirlg in  f?opularity with the current 
yoetrlg ;uiufes (those I R  to 24 years old)? 

* Why i s  the Silent Generatinn not a growth rnarkct for New 
Engiand as it is a! the iliiiional level? 

* 'ihc Bahy Bonrners appe:w to still he a p)terltinlly strong future 
rn;u'kel. Wiil tiacy comc't 

* Can rl~csc data he used i n  prcdictirig the Iirtiirc o f  (ravel tc, New 
f<,~plsnd'? 

Trent! 2tn;~iysis i?rr an on-going tlirsis is necessary. An a~talysjs of 
tf-tcsedatrt for rhepr iod  1079 thsough I091 inciicatcd continued 
c:?i~ccin over arl r~vcrall dcc.iinirig marker for clomestic travel irr 
New I;nglant14 I!owevcr. thc Gulf War artd i t s  impact on the 1991 
ct:sta prcwicics Iittlc co~nf i~r t  titat ttie travel market has nit1 yet fu!ly 
rcboundrd. ' l l~c  adilciitiori of two mclre yeiirs of' data indicated that 
tlie ovcrrtll inarket rieclined up to 1080, then r'scnvercd in  1990 
anti tl?cr! tieclir~eii again i n  1901. Was this a reflection of real 
r t ~ ~ r k e t  C ~ I I ~ ~ ~ ! ~ O I I S  o r  it spike I I I  the data for IL)')0'? f'tnbably, i t  is a 
cctilnbirii~lic?rt of Iwth cvr~tlitictns. I:t~r.thertl~ore. an ex;itnil~:~tiori o f  
i.iiily ycv:v trr yc:w changc eaii I*c rnisfcatiirig. l:or exsrnplc, the 
(k r i f  War did inflnence tritvci to inost all regions in die I1.S. i r? 
iW1 arlal ;t app:trs iu also had suhstariti;rl irnpacts o n  ffie New 
lirigiiniicl Kegioii. 'l21e changes lrtttsl he vitlwed in an ovet.aii 
p:t!terri ch:sr~gc. 

Mi8ri.i.c cli;irt&c river tirrre is :irrc:!thcr irnp>rliuil i~itvci !rend isstic 
'ivflicln wils exalnir~cif ftcrc. ikt l>te  ~ v f ~ ( t  pitrtici;:~tc it) travel 
i ~ ~ ~ ~ i i i s  I I ~ : I ~  ~:l>:inpe LIICII. r:ttes of tritve1 I>RSC(! on their indivictaiil 
h:~~~xcf>iil(l ir~nrlitioi~s. !I is very pissibit. firul pcoplc w b j  travel 
kccji8~iitiv or4c yciar. arrigi-tr tli%t tr.;lve): ,IS frcilucrttly the li>llowir~g 
yi::;~. 'l'rovcl rel;ctcti I)chnvii)r. iike r.ecrcatic:rtaI rc1;rit.d hct>avii>r, 
rn;q revcia! cl);ai~fiir!g p:itlci'rls ctvcr thc life spaxl or tliinngh ;tee 
cuts~~rt:; o r  cvcri ctxirrgei; i a r  :rltituilcs ;niitiul travcl as oric ages. 

't'izis .srurly scvc;~ie.il ftrrtlier chof~gzs i i i  Ihc i~vcr;tii rnarket 
ir;iveli~~t; New !.:i~g!iit~~i. iiirst, Miiw f ~ r ~ g ! : ~ ~ ~ ~ ~  Ltppcars to hi: 
iniliil!: :?t i !  of fw:rV with ytzung rirjults. 'l'his wtis tiinst cvidcrit i t )  
t i i t  1 i; t o  24 ycnr' old segnio!it wiicru ttie rates deciirteif by ovcs 
,? ( "  
; .J< jicr ye;lr. 'i'llis ~leclirle' was evert rrrilrc dsatra;itir tharr tl~c 10'33 
! ' i n t i t r ~ ~ c  irt??ic;afetf (lV;at-r:ic.k 1993R 1. 'ifte 25 lo 34 y c ; ~  market 
;iis;, tit:iiir~~ii iir i?;n.ticiprrtic)r~ of' !r.:ivclitig tu New lingland hy ovcr 
i'i;, j.er :'cur. I30111 thu 3.5 it) 44 and 45 tu $4 p a r  !)id rnarketc 
tisciinrt.l t,y i:e;u.ly 3'':' it" year. 'I'he 5.5 io 61 ye;x old scgznents 
~!TCI.C;ISC~ oiiiy sliglttly iinil (iie 65 3;tci ewer segmxiicnt declincd by 
;tlx:*ut 14' I:inai!y, :inoti.icr view ctf the tfrrta revcalctl rhst the 
i?c!mirsarlt agc group fc?r travci to New lirrgiarlil are 35 to 44 year 
illds. I h i ~  agc cohort is cornj~risetl largely QF Bahy Drxtmers in 
rtlc [).fis. 

'l'iic:~c &s~.icis, i f  ~liity a~ntini lc  rriay r!icail si-inrc very basic chaiiges 
in how fiavelcrc usc thc rcsot~i.celi in New fjtlgla11~i. Ef wc i i ~ ~ t ~ z n ~  
if:t!i I.hc rcgicw i s  !cj.qirig !he iiiOt'C ;aclivc ?I.it~l'!drs i?/i?iJIlgc!' age 
~:>!ltl!'t~ i!h?i;tIiy h:svc fiigtlci. p;u!icisf:ltici~i 1 . i l l ~ 5  il: ;ic!irie 
r'ci'ri";riioi!;tj pursiiit:; thm ir!ilcr cohorts); !Xlcrr 3i.tivifics wtlicX1 iire 
ilkc!y f i r  grc~u. rriay incliidc f1iki:lp. ualkirig. vlsifir!p tlistoric 

places mi! more passive for!rzs i i F  recreation and iiiatertairiment. 
Activity rexr;ilrcc ;weas which are likely Co see declines in 
participaticln map inc!iic!e -;vr.iinrning, skiing. arid oiitiioor 
resirurz:u tiiactl aciivities -- such as hunting. siiciwmabiiing. water. 
skiing. fur exanple. Ihc.se f ' tinrimc~~ial uses may no! he dramatic 
cflsnges. i-\irr uili grac!uaily cii:tnge. E~unherinorc. unlike the 
naiiona! ariarkctt u here the Silent C;erieralior~, tlic;se 45 to 64. is 
seen as a srroiig grov;th u:ivci ix~arket in thc year.5 ahead. ihis 
inarkei is not piitwing in its cl~oicch of New linglilnd as a 
riestinatiorr. ?\I thc iiaticr~a! level, the yourigcr hnif or ibc Silent 
(;ener;rtion is the dorriinaitt rrirtskct: however, this gerleratioil's 
travel particip0on behavi~jr has declined the iiiosl in Mew 
1:ngla11tl. Ilvcrt tfi~tigh New Ilngiar~d is losir~p its share of younger 
travelers, i t  ~!<n:s appe:ti !;i Ex parrict~fariy at lease stable fur thc 
ofilcr half rjr" tiie Sliertt (ienuriitioi~ -- those 55 to 64 years old. 'i'hi? 
Baby Buorn Gcilcrati<)ri appears to be oric of the potcrltiai growth 
rnarkcts for New I;nglarid for the next decade. 

New Englarid i s  rtot !he .'hot market" it was a decade ago for 
clomestic tr:iveI. Otircl. regions aprxax to !lave ~narketed their 
regions rnijrc aggsessivciy a r~d  suwessfuliy: More of the 
Nurtheait trnvsi ~niulict, New t!ngland's primary source of 
L-avciers, havc rcvcaietl rrjcjrc wave1 icridcncies to other parts of 
the l irtilcd Strites over the tlccatic (Warnick 10938). 'The 
aggressive ncituru o f  otficr regions, thc revitalization of market 
;seas. ancl khe nvcl.;riI cti;liigirig dcinographic and generarior~al 
tri~vei pattci'rl char>gcs inay explain the rcpositionii~g of the New 
Errgland Region. I:urthcrnrore. i t  rnny be that New England is 
n~ow otic of rnany c!ioic.cs arld i s  Iosirrg market share based on a 
prowirrg iliversiiicatiort in ike travel market. Fi~rthermirre~ 
husiiless travel has slowetl with the ifow~it~lfii in the Mew England 
ir~ti!~slrial arlti ~n:nnuiai:ttlring ecc,itomy. 

What are tt:c chc~ict's tiir the rz:~rrism arici travel indrtstry and 
htisiltcsses tviihit~ the New lingland? I:~rsl, i t  n ~ u s t  hc r~oterl that 
therc i s  nc,t hip11 prr!wth i t 1  itie cio!nestic travel ~nitrket as defined 
uvitl~jri rhc i ~ m t c x t  r4riris SILIL!~. [t i 'oritint~~s 10 t7e 3 I I I ~ ~ I I T C  and 
dcclirting rnarkci. Ir i:ny be out liuhtleil a n d  repositioned by other 
rr?ore ;~ggrs?;cive a:;ti pcrhnps ~n)tsi~liaily nrurc ;ittsnctive 
ilcstir~;ttic~rr iiiciii~cc i.:~rlp tcrln, ii.icrc :ire signs thiri mruket 
ci)ricfitic:~ts rn,iy i in~ri+vc.  More rctirccs anit ;In aging popuiation 
with rnor'e free ricr~e skioui~l help 10 increase tlorncstic ?.rave! 
dern;~ird to this rcgioar Stiort tcr.rrt. the gri)wirrg f:unily market is 
particularly promising. Ncw flnglnnri i s  p)sitic,rrcd grew areas 
witl-I I:zr.i:c nu!rit)cr.< of Ilithy Iicha~!;~crs wiih ctiilcircri. Agencies' 
plsiliav~ing stiili'rxlcltls :itit1 plnt?s arid tnarkct pl;,cc pn~rnotions 
shc,ultf crxtsiclrr- the lainiiy in;~rkct. Ft is a viahie m:!rket and will 
tr agprrisivc p!tr:;i+l?tl c)vcr ti-tc next clvcade. ' l i ~ e  rate of deciiric 
w:~s srn;j?!c*.;l for Liic yiwrxgcr hslfcrt'thc. Dahy Boomcsrnarket 
wl~icii is just crttcr'irlg its risirig il<i~?lthoo&i years with chil~tren 
ciiierii~g rhc iwst. '['he rx1arkt.t is likciy ttr he strong for the llext 
tlecnile. '!he aging pilprrii~tiirn ar~tl the irtcrease :!f otder inarkeis i s  
partic~~lrirly proinisiiig for the New lingianri. White the Silent 
i;ctres;itii:rl +.foes nst!t itxik as iira>ilg for NCM~ kingiaiiii as the trend 
diles iii t!ic rritlion;if kvei, !he C;! t1l;ilkcl Iniiy {?rcivicfc !iorne 
prclinise for  L!lc wry slturt ~CI.III. 'l?:is m~irktik tfecti~?t'd Chc )cast 
rifter Lllc G;il)y Boom ( her-;%rioii. New Jir~gIa~~iI 's !?otcworthy 
tristr?:ic;if. e~liic:itioir :tncl rncilic;?i ceiite?ix :if[ may conthine to 
attriici in iw (if these t~.rivriei.:; lo the rcgic)ri. 

'lhe 1i)rlgt.r s!ny !w.l?rivic>r patti'rz~s of i?ic !;ijiiily :,ilia olilcr age 
rx~iskce~ ciot,!: trailitionaily rn;itch well with the typical New 
flngiantl vacation. 'l'httse ;igcncies which (lt:p~!~d on a younger 
rn:rrkct (i.~.. yauilg :idujt:; I X l t r  30 for exarxtpla) trrusr carefully 
revicue rhc FUILITL" nlarkct pteillia! and urltlerstar~ct that this 
irrwket's ivhavic~r is differcrit Ulan that of the older adults. This 
group i,f yonng :~dulk hciongc to the '"Iliirteciath or X 
Cierlcration" innil it i s  very different in i t s  travel behavior dlail was 
tile older Baby Bfioln Gcn?i'rati.:rt. 'lke personality type of &is 
geizcriction is svulvinp from ilt~e of ;a!ienalior; into prag~ilatis~n, 
While they iikt: ! ( I  irat.'i.l, ili'?:ti113bii7:1 ch~)iccs I X I E S ~  offer high 
cpai-"lir~: ;%!it! cwiting cxpcr.i~trccs at rcln!ive$y Ittw cost. 'ibis group 
will hccorr!~ i~r:ipiri:i?ii i~ius!i rr;(,re cjuiokly t t i i i i l  !heir older 
cchilri:~ri';iri.c. the "idt*3lisiic" %I:itty B:iumcrs. Valrje i s  key to the 
.sd <ic?lcr;i!i?x ~ ! i i i '  fi? jnc:~i~ic ~.(9r?:~fr:bi1zt~. I t  is 1 ike . i~  that this 



~xilirket iviii be one of siz~)rrer stays, b i ; ~  perhaps inore frequent 
trips. *Ihey view rc~ie'liiuii. ieislirz and trdvel as a rigki:, ijot d 

priviiege. '!he rrressage to thein should reflec? their culttlre of 
k i n g  blurlt, flirqhy, kinetic:, ''MTv'isb'', prsgrnatic and survivai- 
istic (Wari~ick 1997A arid S i r ~ u s s  and Ilitwe I9!3i>, Unc rnay 
1cx~t.n how iesp,ilsivc t h i s  rrlarket is i.iy watc?.li:~g the clues of how 
Lhc murkft i s  ki:irgcted in the ztdvcrtising wi-r\d over the next 
deiaiia. 

With no  stroiig gn!w~ti paltetris in the dor~iesiic ntarkct. recrcatio~~ 
and toi~ricrn bi~sir?cssos must seek to  iialancc r~laxket denland 
through either new rt7;trh-ct~ or return markets. Furtherinnre, 
I~us i~~csses  mi~st  recogitizc &a1 iravd jwst does not "happen" 
anymore. 'i'oday's t;avelcra have a divcrse menu of national and 
inkntatior~al travel ;icxrinatit,ms to chose from during their free 
tirnc. I lcavily discc,irnted airfares rnay prompt some travelers to 
g;) tc m:orc disrnni Ir,caics. Baby Boorners are a rnarket who 
chatlge their ic;yaliies quickly. A decade ago they were called 
"Yyppies" arid were buying big ticket itcrns (BMWs, condos on 
the twicfi. wine cnuiers, etc.). They indulge in the fast lane of life. 
, 3  tociay, this xarne generation Is moving ir:to family life, trying tcs 
juggle the sainc pace fur life. t x i t  beginning to slow down. The 
iteins which they purcliasc rnay still be expensive, but they arc 
iitdeec! tfiffercnt (mini-vans: I . , e t ; r > ~ ' ~ ;  fruit juices, etc.). ?hey arc 
rapidly rr?ctviilg to healthier Iifestyies. '[hey have realigned their 
life perspctives and are "downstlifEing" iii ordcr to siatptified 
their hectic sckiedules. ' lhesc cultural, generatirtnd and tif'esiyle 
changes will intpac~ ont their vacation desires, too. Orice fast 
paced, exciting vacations: wcre the c i r a ~  for &ern. Today. stress 
x-ednction. i~calttly-ol-ienlatiofi, ;ind family expriences rnay he the 
ctraw. ?'imc changes rf~arkets aild makers change in their dcsires. 

Tourism anit recreation ttzlsirlesscs car1 no longer cxpcf to betlefir 
frrtrn growth inwkcts wtlcrc a rrew customer hasc i s  curlstantly 
replaced wirtl ~lnothcr customer hasc. Mature tnarkct coxtdilions 
spur customcr rctei~tivil strategies and iriarket share cumpetitive- 
n e w  br other words, these h\isincsses rnust work hard to retain 
their current yxttlons lzccrtuse other firrns will IE seeking ro tiraw 
them away. It simply will be n more cornpritivc tourism 
rnilrkcrplacc in New Iiilglatrd irr thc 90s. 

This revicw of do i~~es t ic  travel wilhin the gerierational context of 
travcfers to the Ncw firtgland destination area provides new 
ir~sights and how the rnarkci contiitions for the 1090s may fx 
evolving. N;iiiorr:il trerltls can ha misleading within a regional 
esntext. 'I'fic ch;tr~gcs in the national travel market were not 
citrpticalcc! it1 tllc New Engiancl travei market. Ifowever, cioscr 
and more irltense monitoring of travel trends, both domestic and 
lucalized, is still rreedcd. Much Is still not $mown about the inner 
travel pit!e.r~ls wilhiri New Englartd or ahout the travel volitrnc of 
each :,f tlrcsc srpnientx exarnir~ed here. B u l  Lravel pattcms have 
evolved and the New I.lnglartd tfavel inarket is much differeat 
than it war; j u s t  oil- decade ;ijia. 
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